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Director of Marketing & Development 

Nathan Maslyk holds a B.A. in Arts Management & Entrepreneurship, with minors in 

Theatre and Accounting, from Baldwin Wallace University. He is currently pursuing a 

master’s degree in arts administration at the University of Akron and is expected to 

graduate in 2025. 

At the Canton Symphony Orchestra, Nathan serves as Director of Marketing & 

Development, where he is responsible for shaping the organization’s public image and 

securing the financial resources necessary for its continued growth. His work spans all 

facets of external relations, including strategic branding, social media and email 

communications, advertising, website oversight, sponsorship acquisition, fundraising 

campaigns, grantwriting, and audience development. He oversees the marketing and 

advancement efforts for all concert series, including MasterWorks, Employers Health 

Pops, and Divergent Sounds. 

Nathan’s goals for the organization include deepening community engagement, 

expanding regional visibility, and fostering a sustainable culture of philanthropy that 

supports the orchestra’s artistic and educational mission. 

An entrepreneur at heart, Nathan founded Anecdote Productions Limited in 2016 to 

produce and present original musical events for Ohio audiences. He previously 

produced a new musical in celebration of Sandusky’s bicentennial (which was then 

workshopped at Ripley Studios in New York City), consulted for nonprofit organizations, 

and spent over three years with Playhouse Square in Cleveland, where he worked in 

Season Ticket Services. He is a member of the Association of Fundraising Professionals 

and the League of American Orchestras. 

 


