
THE CANTON SYMPHONY ORCHESTRA (“CSO”) 
POSITION DESCRIPTION 

  

TITLE:    Marketing & Development Intern   
REPORTS TO:   Director of Marketing & Development 
TIME FRAME:    Fall, Spring, & Summer Semesters or may be tailored to fit the needs of applicant 
  

OVERVIEW: 
The Canton Symphony Orchestra is seeking a motivated and creative intern who is eager to learn more about nonprofit 
arts administration, with a focus on marketing, communications, and fundraising. This internship is designed to provide 
meaningful, hands-on experience in a professional arts organization while allowing the intern to develop their voice, 
vision, and confidence as a communicator and arts advocate. 

Interns will receive mentorship throughout the semester, with opportunities to contribute ideas, manage real projects, 
and gain valuable insight into the operations of a nonprofit performing arts organization. 

LEARNING OUTCOMES: 
• Understand how to plan and execute integrated marketing campaigns for live events 
• Gain experience using tools such as Canva, Mailchimp, WordPress, and Meta Business Suite 
• Learn how arts organizations build and retain audiences 
• Become familiar with donor engagement strategies and fundraising fundamentals 
• Build a portfolio of writing, digital content, and project work applicable to future roles 
• Strengthen communication, organization, and creative problem-solving skills 

 
POTENTIAL PROJECTS & TASKS: 

• Assist in the creation and execution of campaigns for MasterWorks, Pops, Divergent Sounds, and educational 
concerts 

• Draft and schedule social media posts; participate in social media “takeovers” 
• Help design email newsletters, flyers, and print materials 
• Support donor communications, event invitations, and annual giving campaigns 
• Contribute to audience and donor data tracking and analysis 
• Assist with maintaining the orchestra’s historical archive and timeline 
• Attend and represent CSO at community events 
• Work with staff to brainstorm and implement new engagement ideas 
• Projects may be tailored based on the intern’s academic focus or personal interests 

 
IDEAL QUALIFICATIONS: 

• Currently pursuing a degree in Marketing, Arts Administration, Music, Communications, Business, or related 
fields 

• Excellent written and verbal communication skills 
• Curiosity, creativity, and an eagerness to learn 
• Ability to work both independently and collaboratively 
• Interest in arts, music, and community engagement 
• No prior experience with classical music required—just a willingness to explore! 

 
DETAILS: 

• 10–15 hours per week, with flexible scheduling (some nights and weekends may be required for events) 
• In-person work at the CSO office is preferred, with hybrid options available 
• $500 stipend per semester 

 
TO APPLY: 
Please send a resume and brief cover letter to Nathan Maslyk at nmaslyk@cantonsymphony.org. Applications will be 
reviewed on a rolling basis until the position is filled. 


